
Enhance your branding and reach with a 
comprehensive and nationwide multimedia 
campaign. RXinsider’s Annual Awareness 
Package educates pharmacy owners, 
managers, and directors through digital, print, 
video, social media, and email channels.

ANNUAL PACKAGE ECONOMY STANDARD ADVANCED PREMIUM

Pharmacy Market BUZZ Landing Page

BUZZ News Posts 6 12 24 24

Pharmacy500 Platinum Pages Quarter-Page Ad Half-Page Ad Full-Page Ad Full-Page Ad

Pharmacy500 Platinum Pages Profile  
(Quarter-Page)

Pharmacy500 Marketplace Profile

Shared Across RXinsider’s Social 
Channels (LinkedIn, Facebook, X)

Product Spotlight Video (1)

20Ways Profile (2-Page Spread) 1 2 2

One (1) Month Banner Ad (exclusive) 
eNewsletter or Leaderboard

ANNUAL INVESTMENT $9,900 $16,800 $26,700 $39,600

ANNUAL  
AWARENESS 
PACKAGE
Build product awareness with 
pharmacy decision-makers.



sales@RXinsider.com  |  800.972.2083  |  RXinsider.com

T H E  B U Y E R ’ S  G U I D E  F O R 
P H A R M A C Y  M A N A G E M E N T

20th ANNIVERSARY ISSUE

2025
PHARMACY500
PLATINUM PAGES

20Ways
A quarterly publication dedicated to educating 
pharmacy managers on products and services 
that serve to improve patient care or to 
improve a pharmacy’s financial bottom-line.

Retail/Community/Specialty/LTC
27,000+ Print • Social Media • Conferences • Email 
(Winter, Spring, Fall)

Health System/Infusion
12,000+ Print • Social Media • Conferences • Email 
(Winter, Summer)

Print • Digital Issue

Pharmacy500 Marketplace
A digital marketplace comprised of 80+ supply 
chain categories aisles with company profiles, 
subject matter experts, resources, and more 
showcasing specific products/services. 

100,000 Annual Visitors  
360,000 Annual Impressions

Web • Mobile

Pharmacy500 Platinum Pages
A categorically-driven annual buyer’s guide for 
pharmacy management in every practice setting 
to research and connect with leading product 
and service providers through display ads and 
company profiles.

40,000 Print • Social Media • Conferences • Email

Retail/Community • Health System • LTC • 
Specialty • Infusion • Compounding

Print • Digital Issue

IMPROVING PAT IENT 
C A R E  &  P H A R M A C Y 
P R O F I T A B I L I T Y

C O M M U N I T Y ,  S P E C I A L T Y ,  &  L T C  E D I T I O N

FA L L  2 0 2 3  

20 Unique 
Products & 

Services 
Discover 20 products and services 

that will help your pharmacy improve 
patient care or increase profitability.

2 Case Studies
Tension Packaging & Automation  

and Cardinal Health

Adherence 
Packaging
Q&A With Centennial Pharmacy Services, 

Market Leaders Buyer’s Guide, and More

 Pg. 40

A Guide To: 
Buying Your Own Pharmacy

pg. 32

Aging at Home:
The Future of Long-Term Care

pg. 72      

Lindsay Dymowski Constantino

President & Cofounder

    ~  Centennial Pharmacy Services 
LTC@Home Pharmacy Network

Southern Ohio Medical Center Puts Patients First With Innovative Specialty Pharmacy Services
A Case Study From CPS

pg. 36

20 Unique 
Products  
& Services 

The Value of a Centralized Medication Access Team
pg. 28

From Bottlenecks to Breakthroughs; Leveraging Technology to Optimize Pharmacy Workflows
pg. 92

Clean Technology, Supplies, ServicesIndustry Expert Q&A, Market Leaders Buyer’s Guide, and Morepg. 46

5 Case Studies
ScriptPro, Helmer Scientific, Rees Scientific, and More

Rory Phillips, BSPh, MBA, CPEL, RPhDirector of Pharmacy & Respiratory Services~ Southern Ohio Medical Center (SOMC)

I M P R OV I N G  PAT I E NT C A R E  &  P H A R M A C Y COST CONTAINMENTH E A L T H  S Y S T E M  &  I N F U S I O N  E D I T I O N

W I N T E R  2 0 2 4

mailto:sales%40RXinsider.com?subject=RXinsider.com%20Blitz
https://www.RXinsider.com

